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AADDVVEERRTTIISSIINNGG SSPPOONNSSOORRSSHHIIPP LLEEAADD GGEENNEERRAATTIIOONN
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»» BBuuttttoonn »» BBrreeaakkffaasstt BBrriieeffiinngg »» PPRRWWeeeekk IInnssiigghhtt
»» BBaannnneerr »» PPrroodduuccttss && TToooollss NNeewwsslleetttteerr »» SSppoonnssoorreedd PPrroommoottiioonn
»» LLaarrggee BBooxx »» HHeeaalltthhccaarree NNeewwsslleetttteerr »» MMoobbiillee
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»» CCaarreeeerrss NNeewwsslleetttteerr
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KKeeyywwoorrdd SSeeaarrcchh

                 



Run-of-Site Ad Units

BBuuttttoonn 120 x 90 px

BBrreeaaddccrruummbb 980 x 30 px

LLaarrggee BBooxx 336 x 280 px

BBaannnneerr 336 x 76 px

LLeeaaddeerrbbooaarrdd 728 x 90 px
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Interactive Custom Ad Units

PPaaggee PPeeeell 800 x 600 px

PPrreessttiittiiaall 640 x 480 px

CCOONNTTAACCTT IINNFFOO:: Lauren Lombardo, Advertising Manager • lauren.lombardo@prweek.com • Phone: (646) 638-6032 • Fax (646) 638-6110 



Interactive Custom Ad Units

PPuusshhddoowwnn 980 x 418 px
(980 x 30 collapsed size) 
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Newsletters
The PRWeek Breakfast Briefing The PRWeek Breakfast Briefing 
provides all the breaking news you need about the world of communications
every weekday morning.

EExxcclluussiivvee MMoonntthhllyy SSppoonnssoorrsshhiipp IInncclluuddeess:: 

LLeeaaddeerrbbooaarrdd 728 x 90 px 6600 wwoorrdd tteexxtt lliinnkk
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Healthcare Newsletter keeping readers informed of all breaking issues 
affecting the healthcare and health/wellness market, from the FDA to Big 
Pharma (7,500 opt-ins)

Technology Newsletter featuring news and analysis on new marketing 
campaigns and emerging issues in the technology space, as well as technology-
focused briefs and blog posts (5,000 opt-ins)

Products & Tools Newsletter providing news and features geared towards 
the strategies, people, products, and platforms at the forefront of the PR 
industry including the rapidly developing world of social media (12,000 opt-ins)

Careers Newsletter (deployed monthly) bringing together top industry 
information and insights from PR and recruitment experts on how to start and 
build a career in the rewarding profession of communications (15,000 opt-ins)

Weekly Newsletters

EExxcclluussiivvee MMoonntthhllyy SSppoonnssoorrsshhiipp IInncclluuddeess:: 

LLeeaaddeerrbbooaarrdd 728 x 90 px

6600 wwoorrdd tteexxtt lliinnkk

SSkkyyssccrraappeerr 120 x 600 px  
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Weekly Online Edition 
PRWeek PRWeek’s Weekly Online Edition features the latest PR industry news,

analysis, campaigns, opinion, video, and The PRWeek podcast.
Published every Friday at 12pm EST, available only to PRWeek subscribers.

LLeeaaddeerrbbooaarrdd 728 x 90 px
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PRWeek Insight Sponsorship
PRWeek Insight PRWeek Insight provides the ideal opportunity to 
deliver research and white papers, demonstrate expertise, and share thought 
leadership with 12,000 PR and communications decision-makers.

E-mailed to opt-in subscribers, PRWeek Insight is an effective way to distribute
research results, best practice guides, and analysis of critical issues to key
communications professionals, all from the trusted brand of PRWeek.

Be seen as a key opinion former in your field and attract new business from
decision-makers with PRWeek Insight.
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Sponsored Promotion
With its premium audience of PR and communications professionals in the
client and agency worlds, PRWeek offers you the opportunity to exclusively
convey the message of your choice through a sponsored e-mail promotion.

This e-mail is sent under the heading of PRWeek, which ensures brand
authority and deliverability. Companies are now able to grab a prospective
client’s attention with limited restriction of content. Promotion examples
include, but are not limited to, webcasts, event exhibition, special
announcements, new product launches, congratulatory advertisements,
anniversaries, and new business wins.

CCOONNTTAACCTT IINNFFOO:: Lauren Lombardo, Advertising Manager • lauren.lombardo@prweek.com • Phone: (646) 638-6032 • Fax (646) 638-6110 



Mobile Sponsorship
mobile.prweekus.com   

NE
W

Frequency Cost

1 Month $525

3 Months $473

6 Months $420

12 Months $368

MMoobbllee aadd uunniitt 216 x 36 px

Reach a targeted, on-the-go audience through an exclusive
sponsorship opportunity that enables you to attach your
brand to PRWeek’s popular mobile-optimized content service.
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Webcasts
PRWeek webcasts are an authoritative and interactive marketing opportunity for
advertisers, allowing you to demonstrate thought leadership to a captive audience.
Led by a PRWeek senior editor, webcasts feature some of the most respected 
communications executives. Webcasts deliver unique content directly to the 
desktops of qualified business leads.

Sponsoring a PRWeek webcast develops high-qualified leads culled from PRWeek’s
top-level audience in an educational and informative atmosphere.

PRWeek’s 
editorial team 

guarantees 
a credible 

presentation

Events can be viewed both live
and on-demand after the event

Advertiser logo receives 
prominent promotion throughout
the entire program

Streaming audio moderation by
PRWeek’s senior editorial staff helps
deliver an authoritative program

A PowerPoint presentation
accompanies the audio to
emphasize particular points
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Webcasts
PRWeek offers two exclusive webcast sponsorship packages to effectively
meet your marketing objectives.

EEDDIITTOORRIIAALL FFOORRMMAATT
»»CCoonntteenntt CCrreeaattiioonn && DDiissccuussssiioonn
n PRWeek responsible for content details.
n A senior PRWeek editor moderates the 

discussion.

»»PPaanneell PPaarrttiicciippaannttss
n PRWeek responsible for panel recruitment.
n Sponsor not part of panel discussion.

»»SSppoonnssoorr’’ss SSppeeaakkiinngg OOppppoorrttuunniittyy
n Sponsor is allotted 10 minutes at the end 

of the discussion to address the audience 
and demonstrate thought leadership.

»»CCoosstt
$15,000 (net)

»»NNootteess
n Program guests and topics subject to change. 

PRWeek reserves right to select host.
n Sponsor understands it has no control or prior 

review over editorial content presented in each 
webcast segment.

PPAARRTTNNEERR FFOORRMMAATT
»»CCoonntteenntt CCrreeaattiioonn && DDiissccuussssiioonn
n Sponsor responsible for content details.  
n A senior PRWeek editor will make the

introduction and oversee the webcast.  
n PRWeek directs and hosts the webcast, but will 

not be a participant in the content discussion.

»»PPaanneell PPaarrttiicciippaannttss
n Sponsor is responsible for recruiting 

panelists.

»»SSppoonnssoorr’’ss SSppeeaakkiinngg OOppppoorrttuunniittyy
n Sponsor participates in panel discussion, 

enabling the opportunity to demonstrate 
thought leadership throughout the discussion.

»»CCoosstt
$12,000 (net)

»»NNootteess
n Program guests and topics are a 

collaboration of PRWeek and Sponsor.
n Sponsor understands it has control of editorial 

content presented in each webcast segment.

n Comments expressed by the host, guests and webcast attendees are their personal opinions and are not necessarily those of PRWeek.
n No attempt shall be made to control, influence or edit such commentary.
n PowerPoint slides must be submitted to PRWeek Events at least one week prior to the event date. Slides cannot contain special fonts or 

animations as it will not appear properly during the webcast.
n All production fees for the webcast are included.

PPRROOMMOOTTIIOONNAALL EELLEEMMEENNTTSS
»»EEvveenntt PPrroommoottiioonn 
n Text ads in PRWeek’s Breakfast Briefing and sector appropriate e-Newsletters.
n Outbound promotional email messages to opt-in list.
n Run-of-Site advertising on PRWeekus.com.
n “From Our Sponsor” paragraph in all attendee registration and confirmation emails.
n Inclusion in all PR supporting and promoting the webcast.

»»LLeeaadd GGeenneerraattiioonn && PPoosstt--PPrroommoottiioonn 
n Sponsor logo remains on the screen in the webcast viewer at all times.
n Participants will be asked to opt in for sponsor information during registration and at the 

conclusion of the broadcast.
n Sponsor receives the full list of registrants, including contact information.
n Webcast is archived and available for viewing for 180 days on PRWeekus.com and the 

Sponsor’s Web site.

TERMS & CONDITIONS
Payment/Billing Terms: 50% due within 30 days of signing; 50% due 30 days before webcast.
Cancellation Notice: 50% non-refundable advance deposit. In the event of cancellation, written notice is required 
60 days prior to the event date, after which time full payment will be due.


