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The PRWeek Awards

The PRWeek Awards is the industry event of the year and the most highly prized accolade in
communications. The distinctive trophies are found in the finest corporate and marketing
offices and PR agencies in the country. Top categories include Campaign of the Year awards
for sectors such as healthcare, technology, public affairs, and consumer, and others that give
top honors to the corporate team, agency, and professional of the year.

Only 33 trophies are given out each year, making this the most elite and coveted honor.
They serve to reinforce an organization’s success and also to motivate others to deliver
programs to a very high standard. By celebrating the best, the PRWeek Awards encourage
communications professionals to constantly raise its standards in all of its executions.

The Awards are presented in New York City before an audience of some 1,000 industry
leaders from across the country. Not even our panel of prestigious judges knows who

will walk away with a trophy, a level of secrecy that is unmatched by any other award. The
surprise factor lends the evening an unequaled level of excitement and attention, right

to the very last award.

Due to the increased popularity and high demand for sponsorship of 2011 Awards categories,
this opportunity is extended only to PRWeek’s most consistent and loyal partners.
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The Night in Pictures

Highlights of the 2010 PRWeek Awards, held on March 11, 2010,
Sheraton New York Hotel and Towers

Our central New York With some of the world’s largest Principals of sponsor firms are

location provides an elegant corporations attending, the PRWeek invited to attend the exclusive
backdrop for the PRWeek Awards provide an excellent new Chairman’s Reception, which is
Awards. Here, guests enjoy a business and networking opportunity. invitation-only and includes our
cocktail reception before the esteemed panel of judges and other
Awards presentation. high-level industry leaders.

[

Sponsors’ logos appear on stage The Awards are chaired by top The “Afterglow” reception is
throughout the evening, providing industry pros, such as 2010 chair  an opportunity for the attendees
a unique opportunity to brand your  Sally Susman of Pfizer. Judging to relax and mingle after the
company at this premier event. attracts leading corporate and excitement of the Awards dinner.

agency individuals, all of whom
are at the dinner to celebrate.

The winners are all announced on the evening and The presentation of the coveted PRWeek Award, given
no one knows the results until that night, which to the industry’s best and brightest, highlights both the
culminates in the Campaign of the Year Award. winners and sponsors of the particular award.
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The Story Continues

Below are some excerpts from assorted newsclips, feature articles, and collateral pieces
illustrating the reporting of the Awards over the course of the year.

PRWeek will announce the launch of the PRWeek Awards entries with a two-page
spread in our monthly print edition, as well as online and through Twitter and
Facebook. Top categories will also be announced via Twitter, while constant updates,
tips for entering, and information on our judges will be available online at
PRWeekus.com, as well as through the range of social media channels.

TOP TIPS TO WIN A PRWEEK AWARD

Enter in the first place.

The Awards are not exclusive to large companies.
Each entry is judged independently and open to
companies of all sizes

Follow the entry rules.
Keep within the guidelines (i.e. word limits) and
make sure your entry is in the proper category

Take time to write the best entry.
Don’t entrust your entries to the intern.
Give it your personal attention

Budget information is essential.

It is difficult for the judges to gauge the success
of your campaign if they do not have a clear
idea of how much money was spent

Submit support materials.

These allow the judges to see further into
your entry and provide a clear understanding
of your submission

Clockwise from top left: Editorial offering tips on how to
win a PRWeek Award; The write-up for the Employee
Communications Campaign of the Year Award from the
Book of the Night; The shortlist of nominees for the 2010
PRWeek Awards.

Emplovee Communications Campaign of the Year 2010
Spomared by Fedix

Winner

Shire Pharmas,

The Award

Finalists 2010
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Hundreds of entries. More than 70 judges.
One shortlist. Who will take the top honors?
Winners will be revealed at the PRWeek
Awards dinner in New York City this March
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PRWeek Awards
Sponsorship Outline

CATEGORY SPONSORSHIP

® Sole and exclusive sponsorship of your selected category(ies).

BEFORE THE EVENT
m Sponsors will be included in the PRWeek Shortlist issue (January 2011).

= The opportunity to include the PRWeek Awards logo in your marketing collateral
to highlight your involvement in this premier event.

® Entry kits will be available for sponsors to send to current or potential clients to
further promote your involvement and association with the PRWeek Awards.

® Your company will be included in editorial that publicizes the PRWeek Awards
from August 2010 until the event itself in March 2011.

® A hyperlink will be included on the Awards section of prweekus.com, a permanent
feature that allows your branding to be on the site for an entire year.

= Inclusion in “Awards Sponsor of the Week” spotlight within PRWeek newsletters.
Sponsors will be highlighted individually, in rotation on a weekly basis.

= Sponsors’ logos will be included in the judging binders.

DURING THE EVENT
® A table of 10 guests at the Awards event.

® Sponsors will have a designated, fully branded VIP reception area in which to greet
their guests.

® One principal from your company will attend the Chairman’s cocktail reception.

B A company executive will appear on stage to present the winner of your company’s
sponsored category their award.

® Your corporate logo and/or company name will be included in the script, shown
on the screen during the event, printed on the winner’s certificate, and engraved on
the winner’s trophy.

® Text acknowledgement of your company will appear in the program and guest
directory at the awards evening.

® Copies of the Book of the Night will be distributed at the event — see below for
details of your company’s visibility in the supplement.

AFTER THE EVENT
m A full-page, color advertisement within the Book of the Night. This will be distributed
with the April 2011 issue of PRWeek and will be circulated to PRWee#’s full print run.

® “Thanks to our Sponsors” prestitial will lead to the sponsors page of the Awards section
where sponsors’ logos and company descriptions will be displayed.

Cost of Sponsorship: $15,410 net

Lauren Lombardo, Advertising Manager
(646) 638-6032 « lauren.lombardo@prweek.com
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PRWeek Awards
Sponsorship Timeline

AUGUST 2, 2010:

PRWeek Awards Entry Kit

m All sponsors are highlighted within the PRWeek Awards Entry Kit, which will be
available online to download. All sponsors must confirm their category sponsorship
and supply their logo by Friday, July 16, 2010, to be included.

JANUARY 1, 2011:

PRWeek Awards Shortlist Issue

® All sponsors’ logos and descriptions will be printed with the Shortlist of finalists.
Sponsors must confirm their category sponsorship and supply their logo by
Friday, December 3, 2010.

MARCH 2011:

PRWeek Awards Presentation

B As a sponsor, your company logo will be shown on screen at the event, printed on
the Awards certificate of your sponsored category, engraved on the winner’s trophy, and
printed on the Awards program. Artwork materials must be provided to PRWeek by
Friday, January 28, 2011,

® You will also receive a complimentary table for 10 guests at the event.
Please provide the list of attendees to PRWeek by Thursday, February 10, 2011.

Book of the Night first distributed at the PRWeek Awards

B Sponsors receive a full-page advertisement in the Book of the Night. Artwork materials
for the full page are due by Friday, January 28, 2011.
(Note: The Book of the Night will also be distributed to the entire circulation
of PRWeek with the April issue)

Upon booking your sponsorship, please provide your company logo and a
link to your website to post on prweekus.com. This will remain on prweekus.com
through to the fall of 2011.

KEY CONTACT LIST

Sponsorship reservations:

Lauren Lombardo, Advertising Manager, PRWeek
T: 646-638-6032

E: lauren.lombardo@prweek.com

PRWeek Awards table reservations:

Shital Patel, Events Manager, PRWeek Awards
T: 646-638-6157

E: shital.patel@prweek.com

Production materials:

Ada Figueroa, Production Manager, PRWeek
T: 646-638-6065

E: ada.figueroa@haymarketmedia.com



